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Murry Design moves into larger, more spacious quarters!
After years of working in a spare bedroom, Murry Design
recently moved into a larger work space. “I moved into a
different bedroom down the hall. Where as before I had
100 square feet of office space, I have jumped up to
almost 103 square feet”. Jerold was quoted as saying,

“the new space allows me to do so much more than
I did before in my previous space! I am able to store
at least fifteen more copies of Communication Arts and
Print Annuals”. (complete story on page 3)

Exciting new project!
Jerold Murry has been pressured to
create a program ad for his neice’s
upcoming ballet recital. “It’s a great
way for me to remain in my family’s
will”. (complete story on page 4)

New office acquisition!
Murry Design has purchased a new
automatic drip coffee maker for it’s
employee. It can make up to 4 cups. 
(complete story on page 6)

Major client news?
A long-time client may have left for a
new “hot” agency. Confirmation has
been hard to come by, since the
client will not return my phone calls
or emails. (complete story on page 5)

Murry Design provides 
design, marketing and 
communications services,
coupled with results-proven
expertise, to help companies
and organizations achieve
their business goals. The
marketing landscape is 
constantly evolving, and 
to keep up and stay nimble
and responsive to clients’
needs, we’ve taken our 
company “virtual.” 

Operating Murry Design as 
a “Virtual Agency” allows 
me to partner with proven
marketing professionals on
an as-needed basis, keeping
overall cost down while 
delivering huge results. 

Feast or Famine is published
quarterly. Sign up is available
on the Murry Design website
or by email. (click here)

www.murrydesign.com


